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ABSTRACT 

Departing from the rampant behavior of corruption with varied modes and does not 

recognize the status of the perpetrators, it became the basis of initial interest in this 

research study. The pattern of education and parenting of parents who are instilled 

from an early age will shape the character of the child in the future. This study aims 

to 1) examine the factual model of smart parenting management in anti-corruption 

character education currently held.this2)”Develop a social media-based smart 

parenting management model in anti-corruption character education"" 

This study took data from teachers and parents in the Central Java region, using the 

"Research and Development" method. Data were obtained through observations, 

questionnaires and in-depth interviews, structured and unstructured, with teachers 

and parents of students. Test the validity of the data used validity and reliability tests 

and triangulation. Data analysis techniques using qualitative descriptive analysis and 

Delphi analysis 

The results of the study: 1) The factual model of smart parenting management shows 

that parents have paid enough attention to children's character education, as well as 

teachers. However, there is no good coordination between them. Not yet integrated 

and organized between parenting at home and school. 2)”The smart parenting 

management model in anti-corruption character education based on social media that 

has been developed has been integrated and organized by utilizing social media 

facilities for character education.” 
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